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Summary of 9M 2015 Results 
Á  Profit After Tax & Minority Interest (PATAMI) increase 70.7% ( YoY) 

Á  PT Bank Internasional Indonesia Tbk changed its name to PT Bank Maybank Indonesia Tbk on 23 September 2015 

ÅLoans portfolio  grew by 6.6% (YoY) with  loan mix :  Global Banking (GB) 21%,  Business Banking (BB) 39% 

and Retail Banking (RB) 40% 

ÅBusiness Banking and Retail Banking continued  to be growth  drivers that  increased 12.2% and 12.3% 

(YoY) respectively  

ÅGross NPL increased to 4.21% and Net NPL to 2.70% as the Bank experienced some asset quality  

deterioration  derived mainly from certain  corporate  accounts while  Business Banking and Retail 

Banking assets quality  maintained  healthy  

ÅAssets grew 6.5% (YoY) to Rp153.9 trillion  

ÅThe Shariah First strategy that  started  since 2014 continued  to show strong results,  shariah assets grew 

110% (YoY) from Rp6.4 trillion  to Rp13.3 trillion  and contributed  9% to bankõs total  asset 

ÅCAR as per 30 September 2015 at 14.89% and CAR Tier 1 at 11.07% 

Profit  

Deposits 

Rebranding 

Assets & 

Capital  

ÅDeposits from Customers stood at Rp110.6 trillion  with  15.5% (YoY) growth  in Current Account and led 

CASA ratio  improved to 39.33% in line  with  the increase in cash management system and strong 

financial  supply chain solutions 

ÅLFR, as regulated  by BI will  replace LDR calculation,  at 88.69% (bank only) and 94.24% (consolidation)  

ÅLDR at 90.04% (bank only) and 97.94% (consolidation)  while  Modified LDR at 79.72% (bank only) and 

82.68% (consolidation)  

Loans 

ÅAs per 23 September 2015, PT Bank Internasional Indonesia Tbk changed its name to PT Bank Maybank 

Indonesia Tbk 

ÅDespite the continued  market  uncertainties,  Maybank Indonesia PATAMI increased 70.7% (YoY) to  

Rp592 billion . The rise in profitability  impact  to increase in ROE from 4.17% in Sep14 to 5.90% in Sep15 

ÅNet Interest  Income increased 10.5% (YoY). NIM improved from 4.63% in Sepõ14 to 4.82% in Sepõ15 

ÅGeneral and Administrative  expenses was managed at 6.6% (YoY) despite YoY inflation  rate  of 7% in the 

same period 
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23 September 2015 

PT Bank Internasional Indonesia Tbk 

changed its name to  

PT Bank Maybank Indonesia Tbk 

Logo Transformation of Maybank Indonesia 

2003 

Sorak Konsorsium acquired 51% of 

BII shares from BPPN 

2002 

Diversion of BII shares from Sinar 

Mas Group to BPPN 

2008 

Acquired by Malayan Banking 

Berhad (Maybank) through  

its wholly -owned subsidiary, MoCS 
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Rebranding to Maybank Indonesia 
Leaping forward to global recognition brand  

Since 2008, BII has benefited with financial support, regional & international network and synergy of Maybank products & services.  

As survey in 2014 by Brand Finance, using Maybank brand is more valuable and favorable to our business.  

Using single identity, as Maybank Indonesia, will fortify our brand recognition including in Indonesia.  

As one of the Maybank Home Market, Indonesia also plays important role in ASEAN  
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Established : 15 May 1959 

Total Assets :  Rp153.9 Trillion  

Total Equity  :  Rp15.2 Trillion  

Market Capitalisation  :  Rp10.3 Trillion  

Position in Indonesia  
(as of September 2015) 

:  Rank #10 in terms of Assets 

Rank #10 in terms of Deposits 

Rank #10 in terms of Loans 

 

# of Branches 

 

:  

 

687 

460*  (Maybank Indonesia) 

187** (WOM) 

  40** (BII Finance) 

# of ATM & CDM : 1,600, including 95 CDMs that connected 

to more than 20,000 ATM via ALTO, ATM 

Bersama, PRIMA, MEPS, Cirrus and Plus 

 

# of Employees 

 

:  

 

11,298 

7,347 (Maybank Indonesia)  

3,567 (WOM) 

   384 (BII Finance) 

# of Customers :  5.6 million  

Profile  

Profile  

 *) Including 27 Micro Functional Offices 

**) Including Sales Point Unit 

Maybank Indonesia Head Office, Sentral Senayan 3 
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Company Rating Pemegang Saham 

68.55% 

18.31% 

LONDON BRANCH 

78.98% 

99.99% 

PUBLIC 

2.71% 

Company Rating and Shareholding 

  National Long-Term Rating   AAA(idn), Outlook Stable  

  National Short-Term Rating   F1+(idn) 

  Long Term Issuer Default Rating   BBB, Outlook Stable  

  Short Term Issuer Default Rating   F3 

  Viability Rating   bb 

  Support Rating   2 

  Senior Bonds   AAA (idn)  

  Subordinated Debt   AA (idn)  

  Sukuk Mudharabah   AAA (idn)  

  Corporate rating / Outlook    idAAA/Stable  

  Bonds   idAAA 

  Subordinated Bonds  I/2011 & I/2012    idAA+ 

  Subordinated Bonds  II/2014   idAA 

  Sukuk Mudharabah   idAAA(sy) 

Maybank Indonesia  
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Board of Commissioners 

Budhi Dyah Sitawati  

Independent  

Commissioner 

Umar Juoro  

Independent  

Commissioner 

Achjar Iljas  

Independent  

Commissioner 

 

Spencer Lee Tien Chye  

Commissioner 

Tan Sri Megat Zaharuddin  

President Commissioner 

and  Chairman of Maybank 

Datuk Abdul Farid bin Alias  

Commissioner and PCEO of  

Maybank 
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Jenny Wiriyanto  

Director  

Ghazali M. Rasad 

Director  

Thilagavathy Nadason  

Director  

Lani Darmawan  

Director  

Dhien Tjahajani  

Director  

Henky Sulistyo  

Director  

Taswin Zakaria  

President Director  

Eri Budiono  

Director  

Board of Directors 


