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Introduction

FY2010: World economies still 
recovering from the global financial 
crisis and liquidity crunch.crisis and liquidity crunch. 
Malaysian economy achieved 
2.1% growth in the same period.

Maybank continued to focus on 
financial performance and sustain 
a strong capital positiong p p

Thus, allowing the Group to 
capitalise on several opportunities 

d i th d f tharose during the year and further 
embarking on our regional 
expansion strategies
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Financial & operating performance

Group revenue

Group Revenue (RM b)

22.4%Group revenue

RM12.87 b vs RM10.52 b 

(+22.4%), due to strong growth  10 52

12.87

22.4%

in loans from Consumer 

Banking sector, and strong 

f i Si d

10.52

performance in Singapore and 

Indonesia operations.

FY2009 FY2010
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Financial & operating performance

Record Net profit

Group Net Profit (RM b)

+452% +29%

p

RM3.82 b vs RM692 m last 

year due to improved 

contribution across all key 2.76

3.82
3.56

contribution across all key 

business segments 

Core net profit

After stripping out one‐off 

items, core net profit grew 

by 29% at RM3.56 b

0.69

by 29% at RM3.56 b

Net profit Core net profit

FY2009 FY2010
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Staff Strength

40 160

+4.1%

38,573 
40,160 

Staff strength: Increased to 

40,160 (as at 30 June 2010)

W f d h iWe focused on enhancing our 

organisational capabilities 

through restructuring, training 

and succession planning

June 09 June 10
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Maybank Group’s Regional Network

Treasury China Papua NewBahrain Pakistan

Other Markets

Brunei
(3 b h )

New York An Binh Bank

Treasury
Centres

China Papua New 
Guinea

Bahrain Pakistan (3 branches)

London

New York

Vietnam
(2 branches)

An Binh Bank
(95 branches)

Hong Kong
ASEAN

Cambodia
(9 branches)

BIISingapore Philippines

(9 branches) 
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(294 branches)
g p

(22 branches)
Philippines
(50 branches)



Customers and the Community

Customers

Maybank in Malaysia launched “Serve from 
your HEART” campaign in April 2010 to 

h i t d d d tenhance service standards and corporate 
image

Community

M b k t d i t l d kMaybank entered into a landmark 
agreement with the Malaysian Conservation 
Alliance for Tigers (MyCAT) by providing 
RM1 million for 2- year research and socialRM1 million for 2 year research and social 
outreach programme

Maybank employees also have been 
volunteering to educate the public on tiger g p g
conservation and anti-poaching efforts

Maybank will continue its effort to educate 
Malaysians on conservation of nature in the 
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Total Shareholder Return (TSR)

31.7%

Maybank’s focus on creating 
value for the shareholders is 

i i t tigaining traction

TSR in FY2010 shows 
encouraging improvement to 

-3.9%
g g p

31.7% vs -3.9% last year

FY2009 FY2010
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Higher dividend payout

• Final gross dividend payout of 44 sen (33 sen net) subject to Dividend Reinvestment Plan

• Net dividend of 33 sen = 3 sen cash portion + 30 sen electable portion

Gross Dividend (sen) and Payout Ratio (%)

60.0% 61.0%

76.5%

43.6 
55.0

29

20
44

118

FY08 FY09 FY10
Final Interim
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FY08 full year dividends are adjusted for rights issue 



Outlook

Th G ill ti t f titi id t f th i d tThe Group will continue to face competition amidst further industry 
liberalisation/consolidation, regulatory changes and increasing 
interest rates

GDP growth in Malaysia and the major countries where the Group 
operates are expected to range between 4%‐10%

It will seek to grow revenue by expanding market share in selectedIt will seek to grow revenue by expanding market share in selected 
business segments across the group while maintaining margins.

Good performance of the core commercial banking is expected to 
continue in the following yearcontinue in the following year

Investment banking and insurance are also expected to improve on 
the back of better capital markets activities and improved internal 
capability and capacity.

Maybank will continue to expand its Islamic asset base as Maybank
Islamic expects to achieve annual financing growth of 25% in 
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Thank YouThank You

Disclaimer. This presentation has been prepared by Malayan Banking Berhad (the “Company”) for information purposes only and does not purport to contain all
the information that may be required to evaluate the Company or its financial position. No representation or warranty, express or implied, is given by or on
behalf of the Company as to the accuracy or completeness of the information or opinions contained in this presentation.

The presentation does not constitute or form part of an offer solicitation or invitation of any offer to buy or subscribe for any securities nor should it or any partThe presentation does not constitute or form part of an offer, solicitation or invitation of any offer, to buy or subscribe for any securities, nor should it or any part
of it form the basis of, or be relied in any connection with, any contract, investment decision or commitment whatsoever.

The Company does not accept any liability whatsoever for any loss howsoever arising from any use of this presentation or their contents or otherwise arising in
connection therewith.

Khairussaleh Ramli
Chief Financial Officer
Contact: (6)03‐2074 4288 
Email: khairul@maybank.com.my

MALAYAN BANKING BERHAD
14th Floor, Menara Maybank
100, Jalan Tun Perak
50050 Kuala Lumpur, Malaysia
Tel : (6)03‐2070 8833

Hazimi Kassim
Head, Strategy and Corporate Finance
Contact: (6)03‐2074 8101
Email: hazimik@maybank.com.my

Raja Indra Putra
Head, Investor Relations
Contact: (6)03‐2074 8582
Email: rajaindra@maybank.com.my
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