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PRESS RELEASE

Maybank successfully launches
its Inaugural Samurai Bond Issuance

Maybank’s
Photography
Contest brings out
the best on
“Being Human”

Malayan Banking Berhad (“Maybank”), the fourth largest bankingMaybank
group recently
in ASEAN
bya
hosted
first of JPY
its kind
assets, successfully launched its inaugural Samurai bond issuance, raising
31.3 billion
photography
(equivalent to approximately USD261 million) with a three and five year
tenor. contest

called the ‘Maybank
Photography contest’. This
This is the first-ever Samurai bond issued out of the Malaysian banking
sector,
as marks
well the
as
creative
contest
the first Samurai bond issuance in fiscal year 2015 in Japan. Thefirst
issue
rated
A3 by
timeisthat
a Malaysian
bank has ever organised a
Moody’s and A by JCR.
photography competition
of this magnitude in
SMBC Nikko Securities Inc., Daiwa Securities Co. Ltd. and HSBC Securities
(Japan) Limited,
Malaysia.
Tokyo Branch are appointed as Joint Lead Managers whilst BNP Paribas
Securities
(Japan)
The contest submission
Limited and Mizuho Securities Co., Ltd. are the Managers.
which started from 3
September to 31 October
2012 via the
Mr. Odie Lee, Maybank’s Group Corporate Treasurer commented “Maybank
is proud to be
www.maybankphotoaward
able to access one of the largest bond markets in the world, and to gain
the
confidence of
s.com website had
the Japanese investors. Maybank will remain committed to the Japanese
capital
market
successfully
garnered
in sourcing its funding needs going forward, and will continuemore
to than
strengthen
the
19,000
submissions
nationwide.
collaboration with the financial institutions there”.
The works of the selected
finalists of the contest
were showcased at the
Maybank Photography
Awards Grand Finale held
in 1 Utama Shopping
centre on 23 November
2012.
The contest is a
collaborative effort
between Maybank, Leica,
Profoto and HP(Hewlett
Packard).
Maybank Group Chief
Marketing Officer, Mr.
Adam Wee Abdullah said
“The theme of the
contest, "Being Human"
was aimed at showcasing
the very values that make
us what we are and who
we are through the power
of images. We believe
images have the ability to
spur social development
and cultural

