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Press release
Maybank’s
Photography
Maybank offers discounted charges for remittances to Nepal
Contest brings out
the best on
“Being Human”
- Discounts between 50-90% in remittance charges offered to customers
Maybank recently hosted a

Maybank today announced that it will offer discounted charges for remittances
first ofto
itsNepal,
kind bringing
the cost down to only RM5 per transaction. This represents a discount of photography
between 50-90%
on the
contest
various remittance modes available.
called the ‘Maybank

Photography contest’. This
creative
contest including
marks the
The special remittance fee is aimed especially at assisting the Nepalese
community
first
time
that a Malaysian
foreign workers in Malaysia who wish to transfer money to their families
and
friends
in Nepal
bank has ever organised a
affected by the recent earthquake.
photography competition
of this magnitude in
The special discounted rates of RM5 which is available from now until Malaysia.
15 June 2015, will be
applicable to all customers undertaking remittances using Foreign Telegraphic
Transfer
(FTT) via
The contest
submission
M2U or over the counter as well as via MoneyGram services. Current charges
these
services
which for
started
from
3
range from RM10 to RM40 depending on the service and amount remitted. September to 31 October
2012 via the
www.maybankphotoaward
Maybank’s Head Community Financial Services Malaysia, Hamirullah B Boorhan
said, “We are
s.com website had
deeply moved by what has occurred in Nepal and how the situation would
have affected the
successfully garnered
Nepalese community, especially its foreign workers in Malaysia, who more
will obviously
than 19,000be very
distressed over the plight of their families back home. We have thereforesubmissions
decided tonationwide.
reduce our
charges to a minimum rate and absorb the differences as part of our efforts
to
support
them in
The works of the selected
their time of need.”
finalists of the contest
were showcased at the
“We hope that with this discounted charges, our Nepalese customers areMaybank
able to Photography
remit a higher
Finale their
held
amount home, which would no doubt greatly assist their families in their Awards
effortsGrand
to rebuild
in
1
Utama
Shopping
lives as well as their homes. We believe that the reduction in fees is an effective way to
centre on 23 November
contribute positively to our customers, and it is very much in line with our mission to humanise
2012.
financial services.” said Hamirullah.
The contest is a
collaborative effort
between Maybank, Leica,
Profoto and HP(Hewlett
Packard).
Maybank Group Chief
Marketing Officer, Mr.
Adam Wee Abdullah said
“The theme of the
contest, "Being Human"
was aimed at showcasing
the very values that make
us what we are and who
we are through the power
of images. We believe
images have the ability to
spur social development
and cultural

