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Maybank offers financial relief programme for flood-affected customers
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Maybank today has announced that it will offer a 6 month moratorium on instalment
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the
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loans and waiver of certain charges based on a case-to-case basis for customers who are affected
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by the flood in various states in Malaysia immediately.
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Maybank Group Chief
Marketing Officer, Mr.
Adam Wee Abdullah said
“The theme of the
contest, "Being Human"
was aimed at showcasing
the very values that make
us what we are and who
we are through the power
of images. We believe
images have the ability to
spur social development
and cultural

