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Puan Nora said that accessibility to these e-books will also be extended to Maybank
employees as part of the Group’s on-going employee development initiatives.
“Maybank invests heavily not only in terms of funding but also in diverse and
comprehensive framework and suite of learning and development programmes to ensure
that our employees are empowered and enabled to continually upskill themselves in order
to live up to our Mission and to provide the highest level of service to clients. We make
significant investments each year for training and development of our employees and
other stakeholders. Last year, we spent over RM130 million in employee training as well
as for various corporate responsibility programmes in education such as our scholarships,
academic excellence awards, school adoption and financial literacy programmes.”

