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Maybank in new regional customer reward initiative with
Premier 1 Account Campaign
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for conducting day-to-day transactions with the bank.
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“These demonstrate that our customers are raising their banking relationships with
Maybank across the region, and the new campaign we have introduced aims to
reciprocate their loyalty with us.”
Datuk Lim said that within the next quarter, Maybank will roll-out similar initiatives in
Singapore and shortly thereafter, its Indonesian banking unit, Bank Internasional
Indonesia, both which will be similar in concept with the Premier 1 Account Campaign in
Malaysia.
“However, there will be some variations in the mechanics and interest rate quantum
which will be tailored to local market conditions,” he said. “The basic premise is that
customers of Maybank Group across the region will now enjoy better returns when they
save and conduct their day-to-day transactions with us.”
Datuk Lim said that for Malaysia itself, the Bank was expecting this new account and
additional interest campaign to boost both the Premier 1 number of accounts as well as
deposits by at least 10% within the next six months.
“As a leading consumer franchise in the region, Maybank is in a position to enjoy
economies of scale and translate this into better value proposition to our customers,” he
said. “We will be rolling out more initiatives in the coming months as we intend to build
our consumer banking business regionally and tap into the increasing affluence of the
South East Asian consumer.”
The additional interest campaign for the Premier 1 Account Campaign will be on until 31
December 2014.

