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DEPUTY MINISTER OF EDUCATION LAUNCHED INTERNATIONAL AWARD WINNING 
CASHVILLE KIDZ SEASON 2 

~ revolutionary financial literacy animated hit to debut second season in 3D ~ 

 

 

KUALA LUMPUR, 24 June 2014 – Datin Hajjah Nawal binti Hj. Salleh, Deputy Director 

(Management), Examination Syndicate, Ministry of Education Malaysia today launched the 

international award winning animated TV series, CashVille Kidz Season 2, in 3D. The 

revolutionary financial literacy programme is jointly developed by Maybank Foundation, the 

CSR arm of one of the region’s leading financial institutions, and MoneyTree Malaysia, 

Southeast Asia’s largest financial literacy training provider.  

 

Also present at the launch held at TGV Cinemas, KLCC were the students from Sekolah 

Kebangsaan Sungai Lui Hulu Langat, Sekolah Kebangsaan Seri Lanang Banting and Sekolah 

Jenis Kebangsaan Cina Jenjarom Kuala Langat together with teachers and caretakers. The 

schools are part of Maybank Foundation’s adopted schools under its PEERS (Promoting 

Educational Excellence in Rural Schools) programme.  

 

Season’s 2 programme was developed as part of MoneyTree’s ongoing effort to create an 

Assessment & Reporting system that measures the student’s ability to grasp and apply 

financial concepts and knowledge. The differentiating factor in this season include  first-of-

its-kind-Assessment & Reporting system is the result of a collaborative initiative between 

MoneyTree and both the Center for Economic Education and Entrepreneurship (CEEE) 

University of Delaware and the National Institute of Education (NIE), Singapore. 

 

The assessment and reporting will see 660 schools throughout the country to include the 

programme in its co-curriculum offering, comprising schools in the Federal Territories of 

Putrajaya and Labuan. Some 70% of the participation are from schools in the urban areas 

and the remaining 30% are from the rural areas, with an average of between 120 and 240 

students from each school.  

 

The new season will be featuring CashVille Kidz regular characters, Barry Maverick, Penny 

Wise, Sens Andola and Suzy Spendamore. They will be joined by new ‘friends’, Rossa Diva, 

Ziggy Starr and Terror Byte.  

 

Deputy Minister of Education 1, Datuk Mary Yap in her speech, which was read by Datin 

Hajjah Nawal said that we are now in an era where financial knowledge is important and 

smart money management is an important habit which should be nurtured in children since 

young. The objective to ensure that our future generations are raised with money 

management skills is in line with Ministry of Education’s strategic goal.  

 

“The world is changing rapidly as we speak, hence the teaching method should be altered 

as well to fulfill the current requirement. A paradigm shift in our current education system 

should be considered so that it is relevant and able to meet the ever rising international 

requirement. This is achievable if we shape our mindset, change the way we work and see 

things from a different perspective,” she added.  

 



 
 
 

 

 

The pilot CashVille Kidz series which was aired in February 2013 reached out to over 1.5 

million viewers, more than 10 times its initial target. Through additional on-the-ground 

activities, it has engaged over 50,000 students in 180 schools throughout Malaysia. Its 

Facebook page has over 188,000 ‘likes’ while its Youtube page had more than 2.5 million 

viewers.  

 

Cashville Kidz focuses on educating students about the importance of sound money 

management habits. Produced in 24-episodes in Season 1 and 2, the series focuses on 

financial lessons that range from the importance of saving money to developing positive 

spending habits and making smart investments.  

 

CashVille Kidz has won two prestigious international awards, the Efma-Accenture 

Innovation Awards 2013 in Paris and the Global CSR Award 2014 in Bali. It is the only TV 

series for children in Malaysia that teaches financial literacy through play.  

 

Eliza Mohamed, Head of Group Corporate Affairs and Maybank Foundation Secretariat in her 

speech said, “As the people’s bank, Maybank has always believed in growing hand-in-hand 

with our communities. In line with our mission to humanise financial services, Maybank 

advocates financial education as part of providing a holistic financial solution to our 

communities. While CashVille Kidz is not Maybank’s first financial literacy programme, it is 

Maybank’s first foray into the field of financial literacy via an animated series.” 

 

Maybank Foundation will continue to anchor financial literacy education and develop 

programmes that make a lasting and profound change to the lives of the young. The Group 

has spent over RM66 million last year in Corporate Responsibility programmes which 

included   education, community empowerment, healthcare programmes or environmental 

conservation efforts. Apart from CashVille Kidz, the Group held a series of children savings 

programmes with other strategic partners such as Legoland, Nestle, MegaKidz and a school 

adoption programme under Bank Negara.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 
 

 

 

 

About MoneyTree  

MoneyTree Asia Pacific Limited was established in 2009. The company was set up to provide 

financial literacy amongst school children using the concept of ‘learning through play,’ 

fulfilling a gap in the marketplace for essential financial education for children and youth 

for a better future. For more information about MoneyTree, please log on to : 

http://moneytree.asia.  

 

Maybank – Humanising Financial Services Across Asia 

The Maybank Group is among Asia's leading banking groups and South East Asia’s fourth 

largest bank by assets. It has an international network of over 2,200 offices in 20 countries 

namely Malaysia, Singapore, Indonesia, Philippines, Brunei Darussalam, Vietnam, 

Cambodia, Thailand, Papua New Guinea, Hong Kong SAR & People's Republic of China, 

Bahrain, Uzbekistan, Myanmar, Laos, Pakistan, India, Saudi Arabia, Great Britain and the 

United States of America.  The Group offers an extensive range of products and services, 

which includes consumer and corporate banking, investment banking, Islamic banking, 

stock broking, insurance and takaful and asset management. It has over 47,000 employees 

serving more than 22 million customers worldwide. (www.maybank.com) 
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